Suicide Prevention Through Music

O

n September 4, 2010, the National Hopeline Network/1-800-SUICIDE will resume the inaugural
Pick Up The Phone Tour. Blue October will headline this music tour, which exists to bring

hope and help to college campuses, creating on-campus peer-to-peer hotlines and a live online Hopeline. This 17 city tour will promote IMAlive, the world’s first online crisis hotline support network. Net
proceeds from the PUTP Tour will be used for development and launch of the IMAlive program in
addition to raising awareness about healthy minds, and breaking down financial and social barriers to
access for mental health services.
Tour Coordination:
Kevin Daly
Monterrey International
kevin@monterreyinternational.net
Tour web site: www.putp.org
Sponsorship information:
Reese Butler
202-536-3200
202-536-3206 fax

Pick Up The Phone Artists - Blue October
That Blue October hasn’t followed the ordinary path to success is
clear from their best known single to date “Hate Me,” a song that
recalls such aching rock anthems as Joy Division’s “Love Will Tear
Us Apart” or Jane’s Addiction’s “Jane Says” for songwriter Justin
Furstenfeld’s unflinching look at himself. It’s a song portraying a
man’s selfishness in a relationship, then coming to terms with it,
and admitting the mistakes.
“I have to block out thoughts of you/So I don’t lose my head/They
crawl in like a cockroach/Leaving babies in my bed,” he sings, the
images underlined by the matter-of-fact sing-song way in which
they’re delivered. “It’s like, let me just kind of clue you in on what it
feels like in my own brain,” he offers.
“Our fans really make us what we are,” says Justin’s older (by 14 months) brother, drummer Jeremy.
“We have a tight bond with them. Many have become our friends through the years. To see them sing
these songs right back at us as we play them is amazing. It blows me away every time.”
“Into the Ocean,” with Delahoussaye’s seductive violin siren call and plucked mandolin, openly contemplates a death wish with so much honesty, fans write to the band, claiming tracks like this have
prevented their own suicidal impulses.
“I love Justin’s lyrics,” says guitarist Hudson, whose early influences include such players as Joe Satriani, Steve Vai, Eric Johnson and Stevie Ray Vaughan. “He speaks the truth. It’s all real-life experiences
everyone can relate to. Being able to work with someone like that is special.
Our music touches people in the heart. I’m really proud of that.”
“If I have saved others, I don’t know what to say,” admits Justin. “But if I can do that
for them, why the f**k can’t I do that for myself?”

Pick Up The Phone Artists - Blue October
It’s a reasonable question to ask for Furstenfeld, whose
first musical memory as a child was hearing fellow Texan
Roy Orbison’s plaintive “Crying.” That led to an interest
in other melancholy groups like The Smiths, The Cure,
Red House Painters and Idaho. Having been in therapy
since he was 14, Justin turned to music to get away
from his problems. Songs like “What If We Could,” about
the longing of a true love that is seemingly doomed by
distance and circumstance, or the apocalyptic “Sound of
Pulling Heaven Down” and “Let It Go”, with its mournful Neil Young harmonica line halfway through, deal with
that self-doubt in no uncertain terms, as Justin asks in
the latter: “Why do I feel this way?/Why do I kneel?/How
could I let it go?/Why do I feel?”
“I don’t remember writing these songs,” he says. “They just come out when it’s getting too much for
me. It’s like getting closure. Now, I’m not so hurt about that relationship. I’m actually in a better place
now. I’m just waiting to write that happy song. I welcome it with open arms.
Blue October will be available for interviews before during and after the tour to promote mental wellness and the “ImAlive” online emotional support and crisis intervention network.

Tour Dates - Fall 2010
See putp.org for additional information and ticket purchasing info.
09/04 San Antonio, TX Backstage Live!
09/05 Bryan, TX ZiegFest
09/16 West Hollywood, CA House Of Blues Hollywood
09/17 Las Vegas, NV Hard Rock Hotel and Casino
09/18 Tempe, AZ Tempe Beach Park [KEXX Fall Frenzy]
09/19 Bakersfield, CA Fox Theater
09/21 Anaheim, CA House of Blues Anaheim
09/22 San Francisco, CA The Regency Ballroom
09/24 Seattle, WA Showbox SoDo

Tour Dates - Fall 2010
09/25 Bellingham, WA Mount Baker Theater
09/26 Portland, OR Crystal Ballroom
09/29 Spokane, WA Knitting Factory [Spokane]
09/30 Boise, ID The Knitting Factory [Boise]
10/01 Salt Lake City, UT The Complex
10/02 Boulder, CO Boulder Theater
10/07 Milwaukee, WI The Rave
10/09 Mount Clemens, MI Emerald Theater
For an updated list check www.putp.org

Tour Partners
The National Hopeline/1-800-SUICIDE
In 2000, Reese Butler gained the support of Senators Wellstone
(D-MN), Kennedy (D-MA) and Reid (D-NV) and obtained more than
seven million dollars to expand and support the National Hopeline
Network, currently comprised of 200 community crisis centers in 48
states.
Callers in crisis to 1-800-SUICIDE are routed to the closest crisis center
in their immediate area so that quick referrals to behavioral health
services and other supports can be offered.
1-800-SUICIDE provides a life-saving service that is private and confidential for people in need. Since 1998, 1-800-SUICIDE has received
over three million calls and rescued more than 4,000 individuals who
had already initiated suicide plans.

Tour Partners
PostSecret
Called “the most trusted stranger in America,” Frank
Warren is the sole founder and curator of the PostSecret
Project: A collection of nearly 300,000 highly personal
and artfully decorated postcards mailed anonymously
from around the world, displaying the soulful secrets we
never voice.
The PostSecret.com site now receives more than 1,000,000 visitors every week.
In 2005, the All American Rejects approached Warren about using images of actual PostSecret cards in
their “Dirty Little Secret” music video. They offered Warren $1,000, but Warren instead asked them to
donate $2,000 to 1-800-SUICIDE where Warren is a volunteer. The donation was made and the
music video became one of the most requested on MTV.
The National Mental Health Association presented Warren with an award for his work in raising public
awareness of suicide, and PostSecret won the December 2008 “Myspace Impact Award,”
donating 100% of the proceeds to 1-800 SUICIDE. The PostSecret Project has now raised
over $260,000 for 1-800-SUICIDE.

Tour Partners
A Past Worth Building On
Over the Past 10 years, The National Hopeline Network/1-800-SUICIDE has traveled to over 400 cities
on 10 different music tours (Take Action Tour, Warped Tour, single concerts with bands such as Journey,
Firefall and others), reaching millions of concert attendees to raise awareness of suicide prevention,
maintaining good mental health, and how to find help.

Sponsorship
As a title sponsor, all press releases will contain your name. Your corporation will also be featured on
the back of the Pick Up The Phone Tour truck as well as recognition on either side of the truck, which
will be in a prominent location throughout the Alive Fair.
•

An optional wrap on the Pick Up The Phone tour bus will also
be available (at an extra production cost)

•

Included, embedded content on the Compilation CD
(min. 50,000 copies)

•

Name prominent on the Back Drop to the Concert Stage

•

On all sides of the Big Top Tent at the Alive fair, so there will
be easy visibility at any angle.

•

Advertised on every college in the US: tour promo posters
sent to Events Coordinators and Counseling Centers, PSAs
sent to all college radio stations via the University Syndicate,
notices and press releases sent to every college newspaper.

•

Prominent on all partner web sites and during live broadcasts on Synclive
totaling over one million viewers

•

Posters for all the title sponsors retail locations so they can promote their
involvement with the tour.

Sponsorship Benefits
Title Sponsor $250,000

Recognition and Signage
As the Title Sponsor, your company will be recognized as a PUTP Tour sponsor, invested in health of
our Nation’s youth.
• Print media (national ads, local ads, program, poster and flyers with priority placement,)
• Signage at tour venues (priority placement)
• Logo on 20 foot by 40 tent during the
Alive! Mental Health Fair
• Complete wrap on the Pick Up The
Phone Tour Truck
• Opportunity for a full or partial wrap on
the tour buses
• Direct promotion/giveaways at event
• Two Full page ad spread in tour program
• Premiere placement on front page of the PUTP Tour website with direct link
• Logo and content on the sampler CD to be given away at all tour venues
• Inclusion in a direct mailing of promotional materials to over 7,000 universities
and colleges
• 10 VIP passes to each show for business associates
• Recognition in charity annual report.
Extras Booth Space at each event for educational materials and giveaways

Sponsorship Benefits
Title Sponsor $250,000

Pick Up The Phone Tour Impressions CPM
ONLINE IMPRRESSIONS ONLY
Site
Database
Postsecret.blogspot.com
PostSecret Myspace Database

110,000

TWLOHA

Monthly
Impressions

Cumulative
Impressions
(4 months)

4,100,000

16,400,000

440,000

1,760,000

180,000

720,000

TWLOHA Myspace Database

300,000

1,200,000

4,800,000

TWLOHA Facebook Database

600,000

2,400,000

9,600,000

277,000

1,108,000

4,432,000

Blue October Views
Bue October Myspace Database
Boys Like Girls Views
Boys Like Girls

205,000

820,000

3,280,000

Metal Sanaz Database

760,000

3,040,000

12,160,000

Metal Sanaz and Metal Sanaz
Myspace

300,000

1,200,000

Fender Guitars

720,000

2,880,000

200,000

800,000

10,000,000

40,000,000

25,000

100,000

24,533,000

98,132,000

0.01

1.01

$10.19

$2.54

SyncLive Database

50,000

Blogs and Other Music and
Entertainment Sites
Cause Related Sites
Total
$250,000 Sponsorship impression
breakdown (online only)
$250,000
Online
eCPM only

Sponsorship Benefits
Title Sponsor $250,000

Total Impressions for Title Sponsor on the PUTP Tour
•

98,132,000 online impressions

•

1,200,000 impressions on the truck

•

600,000 impressions on campus

•

14,000,000 impressions in school newspapers and magazines

•

Total Impressions.....113,932,000

•

Cost Per Impression $.01

•

CPM total online and offline $2.54

Sponsorship Benefits

Gold Album Sponsor $25,000
Recognition and Signage
As a Gold Album Sponsor, your company will be recognized as a PUTP Tour lead sponsor, invested
in health of our Nation’s youth
•
•
•
•
•
•
•
•

Company logo on tour banner at each venue
Ad placement on second page of the PUTP Tour website with direct link
10x10 tent at each Alive Festival with signage on top
Logo and content on the sampler CD to be given away at all tour venues
One Full page Gold ad in tour program
50,000 CDs
Two VIP passes to each show for business associates
Recognition in charity annual report

IMAlive Online Crisis Support
Not only will there be massive awareness built on the ground
during the tour, but all 17 dates of the PUTP tour and interviews will be focused on support for IMAlive, the world’s first
online crisis support network aimed at preventing suicide.
During the show Justin Furstenfeld will be advocating fans to
support the online service, and if they are in crisis to call our hotline, and basically send the message that it is ok
to reach out for help as he himself has done on many occasions.
Once launched, IMAlive will allow crisis responders to reach millions of people through its custom built instant
messaging service. IMAlive will provide online support to people who are unwilling or unable to make phone
calls to traditional crisis hotlines. The IMAlive network will provide access to online crisis intervention 24 hours a
day, 7 days a week and will be the first crisis network with 100% of its staff and volunteers certified and trained
in crisis intervention. We’re currently in the BETA testing phase of IMAlive training. We plan to have training for
1000 volunteers completed by end of Summer 2010. IMAlive will launch Fall 2010.

ALIVE: Mental Health on Campus
The Alive! Mental Health Fair was created to provide a compelling educational program aimed at college students to help them learn how to prevent suicide.
The Facts- Suicide is the second leading cause of death for college students.
Target Audience- The Alive! Mental Health Fair is the first traveling mental health fair created to
prevent suicide. It was created by the Kristin Brooks Hope Center founders of 1-800-SUICIDE. Alive!
Mental Health Fair is designed to meet the needs of college students on campuses across the United
States.
Components of the Fair-The Alive Mental Health Fair will run from 1- 4:30PM.
Art Therapy - Mad to Live, an organization dedicated to suicide prevention and awareness by focusing on the Arts, will provide an hands-on Art component to engage students in the therapeutic benefits
of creative expression. A Reason to Live Documentary which depicts young suicidal adults grappling
with life and death issues and how crisis interventionists help them. The documentary is a recent
Award winner of the Choice Awards.

The Alive! Mental Health Fair Exhibits

ALIVE: Mental Health on Campus
Brain Exhibit- Scans of the human brain showing the effects of depression, ADHD, Bi-polar disorder as
compared with a healthy brain will be on display.
National Hopeline Network - 1-800-SUICIDE is an inspiring presentation by the founder H. Reese
Butler II, on how the Network was created, how you can volunteer and all the steps needed to become
a trainer and certified crisis interventionist. Postsecret Exhibit, there
will be blank Postsecret cards that students can fill out and then they
will be scanned and shown on the screen at the end of the event. Hundreds of intimate and interesting postcards will be hung throughout
the fair.
QPR, Question Persuade and Refer, is a one hour training which
the attendees will learn how to ask the question of a friend or someone they are concerned about, how to persuade them to get help,
and, lastly, where to find that help and take them there. There will be
counselors invited from the host college on hand to meet and speak to
the students.

Brain: The World Inside
Your Head Exhibit

Appendix (Suicide Facts)
Dr. David Satcher, M.D., Ph.D., Surgeon General in the Call to Action to
Prevent Suicide wrote “mental illness can undermine a young person’s
sense of self, relationships and well being which is often fragile during
adolescence and throughout college years”.
Sadly, millions of young adults today suffer in silence. Stigma, fear and
lack of understanding prevent them from getting help. In fact, more than
two thirds of all young adults with a mental health problem are not getting the help they need.
One in four young adults will experience a depressive episode by age 24.
Nearly half of all college students report feeling so depressed at some
point that they have trouble functioning.
If left untreated, depression can lead to suicide. Suicide is the second
leading cause of college students’ death, according to the APA.
In the 2006 National College Health Assessment, 43.8% of the 94,806
students surveyed reported they “felt so depressed it was difficult to
function” during the past year, and 9.3% said that they had “seriously
considered suicide” during the year. More than 30% of all college
freshmen report feeling overwhelmed a great deal of the time - college
women, even more (about 38%).

Overcoming the Statistics
Suicide is a preventable public
health crisis that we can no
longer continue to ignore. Suicide is often linked to untreated
depression and there is increased
risk of suicide if abuse or trauma
is experienced.
Since the late 1960s, thousands
of suicide prevention hotlines
have been developed as communities have realized that
immediate access to services can
mean the difference between life
and death for people at risk of
suicide.
There is a great need and
opportunity to increase the effectiveness of these programs by
enhancing telephone technology,
supporting the national toll-free
hotline network, filling crisis
line gaps in communities, and
improving screening and referral capacities throughout the
country.

